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Auvvapikn
ZUMBOUAEUTLKN
EtalpeLa




H EtaiLpelLa

H Top Development sival pLa
SUVAULKI CUUBOUAEUTLKN
Etaipela pe ocapn
TIPOCAVATOALOHUO OTNV Tapoxn
ETMLYELPNUATLIKWY Kal
SLAXELPLOTIKWY AUCEWV O€
Etaipelec kat Opyaviopoug Tou
[SLwTtikou Kat Anuoociou Topea.



TOP

DEVELOPMENT

H Top Development katexel
onUAvTLKr B£on otov EAANVLKO
ETMLYELPNUATLKO OTLR0, pe evepyn
S5pAcCn OTOUC TOUELC:

e YUUBovLAOL Aloiknong Kat Avamntuéng

e Avamtuélakwy Kal EmevouTikwy
[poypappatwy

e Yxedlaopou & Opyavwong Marketing kat
NMwAnoewv

e Avamtuéng Zuotnuatwyv Alaxeiplong
Moiwotntag (ISO, EMAS k.a.)

e YUuBoOLAELTIKWY YTINpEOLWY 0TnN Aloiknon
NG MNapaywyng



Ta OTEAEXN KAL OL JETOXOL TIOU TNV
anaptiouv £xouv UAOTIOLNOEL
LEYAAO apLlBuo Epywv, Tou
aOPOUV OTNV EMLYELPNUATLKOTNTA
KAl OTNV avtaywviloTlkotnta
eMNVLKWV Kat Eevwy Etatpelwy,
KaBw¢ kat Opyaviopwv Anuociou
Kat IStwtikou Atkatovu.
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dLhocowla tne Etalpelag etval N oAokKANpwpuevn
UTIOOTNPLEN TWV TTEAATWYV TNC, YL TNV ACQPAA
£LOAYWYIN KAl TNV €V YeVEL SLATHpnon Toug OTo
veo Eupwtalko OLKOVOULKO XWPOo Kat Kat’
EMEKTACN OTNV aykoouLla ayopa.

o | ]



YITHPE2IE2




Ynnpeoieg Aroiknong &

Avantuing

MEeAETEC ZKOTIPOTNTAG

Ekiovnon Emixelpnuatikwy
2 XEO0LWV



'MpoBeon pac ewvat va
TTAPEXOUHE OAOKANPWHEVN
UTTOOTNPLEN OTOUC TTEAATEC pac.

Top Development



Emtudotovpeva MNMpoypappata

Avarntu€lakog Nopog Eupwrnaika Emixeipnolaka KOLVOTLKEC

(v. 4399/16) Mpoypappata (ERASMUS, [TpwWTOROVALEC
Horizon 2020 kAm) (Leader K.ATL.)

Tapeio Xuvoxng (Meleteg > Tpatnylkee Emevouoelg [poypappata E.XIM.A.

Cost Benefit Analysis)



XPNHATOOLKOVOULKA

Kepalalo Kivnong

Kepahaila emevdvoewyv — Aavela
Avantuélakwyv Nopwyv

PuBpion kat Avaxpnuatodotnon
Yoplotapevwy Aaveiwy



Aloiknon Napaywync

1 2 3

> 0yxpova Zvotnuata Melwon MapaywytkoL & Avantuén & BeAtiwon
[TpoypauuATLOPOL Aeltouvpytkou Kootoug Napaywylkwv Mebodwv

Napaywyng

REIQUIREMIENTS



MoLotnta




ALapkng
avantuin

2 NUELWVOVTAC dLapKn
avarttuén, n Top
Development kateyel
onuavtikn B€on otov
EAMNVLKO ETILYELPNHATLKO
otifo.
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Marketing — NMwANoCELC




MARKETING PLANS OPI'ANQzH NMNQAHZEQN, EKINAIAEY2H 2E
SALES PLANS TEXNIKEZ NMQAHZEQN
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DEVELOPMENT
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Mée oAokAnpwpeva Project otnv
EANGSa kKal oto EEWTEPLKO
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